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BRAND PHILOSOPHY

MONARCH is dedicated to reflecting affluent African 
American male and female lifestyles.

Here is where you can find our culture, taste, values 
and interests expressed. Servicing a readership that is 
not defined by age or income but by a mindset that 
says achievement!

This community looks to MONARCH as the author-
itative journal displaying products and experience’s 
designed to inform, inspire and empower readers  
towards a lifestyle of luxury!

Each issue provides detailed information covering  
the spectrum of the luxury lifestyle, including travel, 
fashion, jewelry, watches, spirits, autos, jets, yachts  
and real estate.
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AFFLUENT LUXURY 
LIFESTYLE 
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CONSUMER
REMARKABLE BUYING POWER 

AVERAGE AGE:  34

MALE/FEMALE:  56%/44% 
COLLEGE EDUCATED:  98% 
POST GRADUATED DEGREE:  85%

AVERAGE HOUSEHOLD INCOME:  $175,000 PLUS

AVERAGE HOUSEHOLD NET WEALTH THAT  
EXCEEDS $589,540

OWNS 2-PLUS HOMES 
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READERSHIP: AFFLUENT, SOCIALLY ACTIVE CONSUMERS WHO  
ENJOY AND SEEK LUXURY ITEMS AND EXPERIENCES.
A NATIONALLY CIRCULATED MAGAZINE PUBLISHED QUARTERLY
WITH AN ADDITIONAL, SPECIAL FIFTH ISSUE RELEASED IN MAY.

PRINT: 300,000, PER ISSUE| FIVE TIMES A YEAR 1,500,000
PICK UP PASS-ALONG RATE: AN AVERAGE OF 3 PEOPLE REVIEW  
ONE COPY OF MONARCH PER ISSUE (1) QUARTER TOTAL: 900,000
TOTAL AUDIENCE REACH:4,500,000 PER YEAR
 
DIGITAL: 225,000 DIGITAL COPIES DISTRIBUTED TO SUBSCRIBERS 
PER ISSUE. FIVE TIMES A YEAR:1,125,000

VERIFIED AUDIT

SOURCE: GFK MRI READERSHIP SURVEY

CONDUCTED FEBRUARY 8, 2023 | VALID THROUGH FEBRUARY 7, 2025



READERSHIP
THE IDEAL LUXURY DEMOGRAPHIC

INFLUENCE
I tend to take the lead in decision making . . . . . . . . . . . . . . . . . . . . . . . . . . .                          89.2%
I am usually one of the first of my peers to try new products . . . . . . . . .          75.1%
People often ask my advice about financial issues . . . . . . . . . . . . . . . . . . .                   75.9%
People often ask my advice when thinking of making a  
significant purchase   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                             72.2%

Consumes or Serves Alcohol Occasionally/ in Past 7 Days 
Types of Alcohol 
Blended or Rye Whiskey  . . . . . .       8% 	 Rum  . . . . . . . . . . . . . . . . . . . . . . . . .                         28%
Canadian Whiskey  . . . . . . . . . . . .             7% 	 Tequila  . . . . . . . . . . . . . . . . . . . . . . .                       23%
Irish Whiskey  . . . . . . . . . . . . . . . .                 5% 	 Vodka  . . . . . . . . . . . . . . . . . . . . . . . .                        32%
Scotch Whiskey  . . . . . . . . . . . . .              10% 	 Table Wine . . . . . . . . . . . . . . . . . . . .                    50%
Whiskey (any)  . . . . . . . . . . . . . . .               17%	 Champagne/Sparkling Wine  . . .   36%
Bourbon  . . . . . . . . . . . . . . . . . . . .                     10% 	 Wine Coolers  . . . . . . . . . . . . . . . . .                 26%
Gin  . . . . . . . . . . . . . . . . . . . . . . . . . .                          16%	 Brandy or Cognac  . . . . . . . . . . . . .             26%
Cordials or Liqueurs  . . . . . . . . . .          15% 	 Beer  . . . . . . . . . . . . . . . . . . . . . . . . .                         42%

FASHION AND JEWELRY
Purchased Women’s Apparel in Past Year  . . . . . . . . . . . . . . . . . . . . . . . . . . .                           88% 
Average Spent on Women’s Apparel  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                              $1,498 
Purchased Men’s Apparel in Past Year  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                74% 
Average Spent on Men’s Apparel  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                  $1,395 
Purchased Jewelry or Watches in Past Year  . . . . . . . . . . . . . . . . . . . . . . . . .                         68%
Average Spent on Jewelry/Watches  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               $1,295

ENTERTAINING
Entertains One or More Times per Month at Home  . . . . . . . . . . . . . . . . . . .                   39%
Entertains One or More Times per Month Outside the Home . . . . . . . . . .          43%

AUTOMOTIVE
Own a Premium Luxury Car  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                       59.1%
Owns or Leases Two or More Vehicles  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                              63% 
Owns or Leases Three or More Vehicles  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                             28%

TRAVEL
Average Round-Trip Commercial Airline  . . . . . . . . . . . . . . . . . . . . . . . . . . . .                           24.2%
Average Foreign Round Trips Via Commercial Airline  . . . . . . . . . . . . . . .               15.3%
Average Number of Nights in Hotel or Resort  . . . . . . . . . . . . . . . . . . . . . . 36.9%
Stay At Luxury Boutique Hotel Or 5 Star Hotel Or Rental Property . . .    68.4%
Fly First Class Or Business Class  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                   76.4%	
Take Two-Plus Cruises  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                            51.0%
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The Monarch  
Portfolio

MONARCH MAGAZINE MONARCHMAGAZINE.COM SOCIAL MEDIA

VANGUARD NATION  
PODCAST

EVENTSEMAIL MARKETING

BRAND EXTENSIONS|DIGITAL ORGINALS

ROAD JOURNALS

In Car Drive  
Story-Teller Series

 ​MUZE
The Art Of Living

CULINARY &  
CONVERSATIONS

The Art Of Diet & Nutrition

HOUSE OF STYLE

Destination For Modern  
Elegance & Classic Couture

2024 MONARCH MAGAZINE MEDIA KIT



Multimedia Solutions
BESPOKE MEDIA SOLUTIONS ACROSS ALL PLATFORMS
MONARCH MAGAZINE is the leader and authority on high-end luxury
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PRINT
Exclusive Partnerships

Brand Adverts

Advertorial Features

Expert Columns & Profiles

Cover Brand Placements

Sponsorships

WEBSITE
Home page slider

Category sponsorship

Image galleries

Video

 Banners

Digitorials

Full brand amplification for

extended reach 

NEWSLETTER
Exclusive Newsletter

Curated Newsletter

Sponsored Feature In 

Bi-Weekly Newsletter

EXCLUSIVE EVENTS
Monarch events are interactive  

affairs held in some of the best  

hotels, restaurants, retail outlets,  

and private venues throughout  

the country. Affording top-end 

brands, valued partners, and  

guests. A shared experience  

filled with quality, luxury,  

and style.

SOCIAL MEDIA
Targeted and boosted 

Facebook and  

Instagram posts 

Lead capturing 

Remarketing 

PODCAST
Curated 

Exclusive partnerships

Audio Ads (pre-roll, mid-roll, 

post-roll)

Host Reads (pre-recorded  

or live)

Endorsements

Custom Segments

Branded Series

Presenting Sponsorships



An Audience 
With A Passion 
For Luxury
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MONARCH Magazine is the premier publication  

featuring sophisticated, fashion-forward content.

Providing a peek inside the exclusive world of  

high society, across many platforms.

COVERING

FASHION

PHILANTHROPY

ARTS

CULTURE

REAL ESTATE

CUISINE 

CELEBRITY

ENTERTAINMENT

BEAUTY



Editorial
Departments
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Unmatched Editorial Empowering  
Your Lifestyle From The Inside Out!
In each issue, MONARCH features all aspects of luxury living,  
including automotive, jewelry, watches, yachting, aviation, real estate, 
style, culture, art, collectables, travel and gastronomy. Readers are  
provided rich photography evocative writing and first-class  
advertising that speak to their passions.

MONARCH attracts a discerning audience who share the same  
appreciation and desire for quality, artisanship, heritage, fine design  
and exclusivity – core elements that define luxury. A unique  
combination of high standards coupled with influence and spending 
power makes MONARCH’S audience the ideal target for the  
world’s top luxury brands. 



Editorial Calendar

SPRING EDITION
THE ART OF LIFESTYLE 
Luxury Road: A spotlight on vehicles 
that turn heads no matter the occasion.

Renaissance Décor: A collection of  
the best accouterments for the  
stylish home.

Financial Wellness: Investment and 
wealth management strategies,  
designed to optimize your portfolio 
and your lifestyle.

Cultural Currency: Pieces of art that 
are luxury  investments throughout  
the world.

On Sale Date: 4/8/2024

Space Close: 3/28/2024

Material Close: 3/10/2024

FALL EDITION
STYLE ISSUE 
Bespoke Items: Brands and services 
for those with discerning tastes.

Falls Essential Wardrobe Guide: 
Layers that keep you warm while 
looking cool.

Road Rules: Luxury automobiles that 
push boundaries while navigating  
the highways.

Monarchs Of Style: A list of 2023’s 
most fashionable men & women.

On Sale Date: 10/1/2024

Space Close: 9/15/2024

Material Close: 8/28/2024

SUMMER EDITION
TRAVEL & CUISINE
Lifetime Excursions: Satisfy your 
wanderlust with international &  
domestic travel

The Cocktail Guide: A comprehensive 
guide to creating the perfect drink.

City Cruise: A list of vehicles capable 
of navigating in and out of the  
concrete jungle.

World’s Best Restaurants: Globetrot 
across the world for dishes that  
tantalize your taste buds.

SPECIAL EDITION
THE BEAUTY & ELEGANCE 
ISSUE
Highlighting The Beauty & Diversity 
Of African American Women

On Sale Date: 6/18/2024

Space Close: 6/1/2024

Material Close: 5/28/2024

On Sale Date: 5/15/2024

Space Close: 4/28/2024

Material Close: 4/1/2024

WINTER EDITION
AFFLUENT ISSUE 
Global Lux: A preview of the latest 
in watches, fashion and jewelry.

Winter Wonderland: Ski destina-
tions to bring in the New Year.

Affluent Guide: A list of the most 
prominent and powerful men and 
women throughout the nation.

Countdown To Excellence: A list of 
luxury destinations and experiences. 
The best places we visited in 2024 
and where we most want to go in 
the coming year.

On Sale Date: 12/19/2024

Space Close: 11/28/2024

Material Close: 11/2/2024
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Print 2023 Rate Card

2024 MONARCH MAGAZINE MEDIA KIT

SPREAD FULL PAGE/
COVER

HALF PAGE 
VERTICAL

HALF PAGE 
HORIZONTAL

1/3 PAGE

VERTICAL

1/4 PAGE

VERTICAL

AD SIZE	 1x	 2x	 3x	 4x

Full PAge	 $18,500	 $17,750	 $16,500	 $15,250

1/2 Page	 12,500	 11,500	 10,750	 9,500

1/4 Page	 9,000	 7,750	 6,750	 6,000

Cover2

Page1	 $42,550		 (no frequency breaks on covers)

Third Cover	 21,275

Fouth Cover	 24,450

Two-Page Advertorial (by invitation only)

	 $30,500

Note: 15% up charge for premium positions



Print Advertisement Specifications
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All electronic ads must be Macintosh or PC compatible and accompanied by a contract 
proof (dot based) such as Kodak Approval or CREO Spectrum. All color proofs must 
meet SWOP standards and we suggest a color bar for accuracy. Monarch magazine is 
not responsible for ads sent without proofs or ads not meeting our electronic submission 
requirements. A design fee will be incurred for any work Monarch magazine does on 
behalf of the customer. Advertising materials delivered beyond deadline are subject to 
additional charges. 

PRINTING

	 Web offset (SWOP) / Perfect binding / Publication trim size: 9” x 12”

ADVERTISING SPECIFICATIONS

	 Space	 Trim	 Bleed	 Non-Bleed	 Live

	 Spread	 18” x 12”	 18.25” x 12.25”	 17.5” x 11.5”	 17.25” x 11.25”

	 Full Page / Cover	 9” x 12”	 9.25” x 12.25”	 8.5” x 11.5”	 8.25” x 11.25”

	 1/2 Vertical	 4.5” x 12”	 4.75” x 12.25”	 4” x 11.5”	 3.75” x 11.25”

	 1/2 Horizontal	 9” x 6”	 9.25” x 6.25”	 8.5” x 5.5”	 8.25” x 5.25”

	 1/3 Vertical	 3” x 12”	 3.25” x 12.25”	 2.5” x 11.5”	 2.25” x 11.25”

	 1/4 Vertical	 4.5” x 6”	 4.75” x 6.25”	 4” x 5.5”	 3.75” x 5.25”

APPLICATIONS

In Design: All linked graphics and Postscript 
Type I fonts included. Removal of multilingual 
extensions is requested. 

Adobe Photoshop: EPS, JPEGs and TIFFs  
accepted. Files must meet a minimum of 300 
dpi requirements and be converted to CMYK. 

Adobe Acrobat (PDF format): All resulting 
PDFs must be high resolution. All PDF files 
should be created with crop marks as a 12-pt 
offset. Fonts must be embedded on all PDF 
files. A proper postscript file must be generat-
ed and distilled within Acrobat Distiller with 1.3 
compatibility in order to be accepted. Any files 
not meeting these criteria will be rejected. 

Adobe Illustrator: Convert all fonts to outlines. 
Do not embed images. Link them to the  
document and submit them with native  
document (refer to graphic guidelines).

FONTS

Include a copy of ALL fonts used in your files. 
If EPS images are linked, be sure to include 
both printer and screen fonts for your files.  
All fonts must be Postscript Type I.

True Type and Multitasker format will not be 
accepted.

GRAPHICS

EPS, JPEG. PDF and TIFF files are accepted. All 
images should be 300 dpi and should be provided 
at final size. Convert all RGB graphics to CMYK for 
printability. 

Note: Please allow for additional 1/4” bleed on all 
sides of page for grind-off during binding. 

Printing Process and Binding Method: Web Offset, 
perfect bound. 

AD SUBMISSION: Upload your ads in Monarch’s 
Web site.

TERMS AND CONDITIONS

We request an accurate color digital proof to be 
provided with all artwork. If neither color nor B/W 
proof is provided we cannot be responsible for 
variance in color, font substitution or shifting of 
image position. We will do everything in our con-
trol to match a provided color proof but cannot 
take responsibility for resonable color variance.

- �All media submitted is considered  
non-returnable.

- �Monarch reserves the right to refuse  
advertisements.

- �Advance payment required for new  
advertisements

- A signed contract must be received by Monarch.

SPREAD FULL PAGE/
COVER

HALF PAGE 
VERTICAL

HALF PAGE 
HORIZONTAL

1/3 PAGE

VERTICAL

1/4 PAGE

VERTICAL



MonarchMagazine.com

Digital Profile
Monarchmagazine.com is the right platform to ensure your brand gets 

in front of the eyes of the affluent and sophisticated luxury consumer. 

Our digital editors and designers are dedicated to delivering compelling, 

relevant, and purposeful content. That’s reflective of the interests,  

passions, and luxury that our audience desires. This approach brings  

in new readers each day, holds their attention, and keeps them coming 

back for more. Offering our advertising partners an authentic and  

exclusive environment to reach their target audience

2024 MONARCH MAGAZINE MEDIA KIT

AVERAGE AGE:  34-40

MALE/FEMALE:  56%/44%

AVERAGE HHI:  $175,000	

AVERAGE VISIT DURATION:  3 - 4 MINUTES
GUARANTEED 
IMPRESSIONS

AUDIENCE  
TARGETING  

CAPABILITIES

PROGRAMMATIC  

& DATA CAPTURING 

CAPABILITIES



2024 Digital Rate Card
300 x 250

300 x 600

640 x 360

320 x 480

320 x 50

728 x 90

970 x 90

970 x 250

970 x 600

1000 x 150

Device Targeting
Mobile (320x50, 300x250)...........................................................$45 CPM

Mobile Adhesion Unit (320x50) .................................................$55 CPM

Mobile Interstitial ...............................................................................$85 CPM

Tablet (728x90, 300x250) ............................................................$45 CPM

Tablet Adhesion Unit (728x90) ................................................. $55 CPM

Tablet Interstitial (640x480).........................................................$85 CPM

 

Video
Video Interstitial (all device types)............................................$85 CPM

Pre-Roll ................................................................................................$100 CPM

Post-Roll ..............................................................................................$100 CPM

Custom Video Production.............................................$10,000 Flat Fee

Custom video pricing is subject to change and does not include travel expenses

High-Impact Placements
Expandable Rich Media  ........................................................................ CPM

In Banner Video .................................................................................$45 CPM

Homepage Roadblock ...........................$15,000 Flat Fee (per week)

Homepage Roadblock Wallpaper ..... $4,000 Flat Fee (per week)

OPA Expandable Pushdown Unit.............................................. $60 CPM

Static Interstitial ................................................................................ $60 CPM

Filmstrip with Distinct Creative Panels .................................. $80 CPM

Enhanced Interstitial ........................................................................$85 CPM

Cascade Unit - 3 Panels ................................................................ $90 CPM

Portrait with Unique Content Areas......................................... $90 CPM

Takeover/Overlay..............................................................................$130 CPM

 
CUSTOM CONTENT & PARTNERSHIP OPPORTUNITIES
Custom Digital Content
Editorial Alignment Sponsorship ...........................$25,000+ Flat Fee

Sweepstakes/Contest................................................. $50,000+ Flat Fee

Custom Content Hub................................................. $100,000+ Flat Fee  

 

Partnership Opportunities
Virtuoso Travel Aboard or Domestic................... $50,000+ Flat Fee

MONARCH Experiences..............................................................$150,000+

 

Note: Rates can be are adjustable based on the campaign
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Digital 
Media 
Specs

IABSTANDARD DISPLAY	 DIMENSIONS	 SPECIFICATIONS

HIGH-IMPACT RICH MEDIA

NATIVE/CUSTOM INVENTORY

Desktop/Tablet

Video Inventory

High Impact In Read

Social media  
amplification 

Email sponsorship/ 
insertion

Custom, sweeps,  
nominations and  
user-generated content

html5
.jpg/.gif
rich media 40k max file
File format: AVI, ASF, Quicktime,  
Windows Media, MP4, or MPEG
Preferred video codec: H.264, MPEG-2,  
or MPEG-4
Preferred audio codec: MP3 or AAC
Frame rate: 24- FPS
Maximum file size: 1 GB

pre/mid/post roll inventory  
Skppable after :15
prefer user initiated audio

JPG video placeholder and 
PG of buttons (or layered PSD file)

Reach an engaged MONARCH audience 
on social media via native posts curated 
by MONARCH video or a brand message 
provided by the client.

Client will have complete messaging 
opportunity. Client must provide full html 
assets-any development or design will 
incur additional costs.

MONARCH can create and user-generated 
content can create custom data collection 
pages for nominations and other  
user-generated content

1280x720, 970x250
300x600
728x90, 160x600,300x250
Resolution: 640x360 (16:9) or  
480x360
Aspect ratio: Native aspect ratio  
without letter-boxing  
(examples: 4:3, 16:9)

:15 - :30
:30 - :60

970 x 250
300 x 250

Facebook, Instagram

300 x 250

Advertorial/custom   

• �MONARCHMAGAZINE.com program-
matic inventory is currently available 
through several exchange  
partners (including but not limited 
to)AdX, App Nexus, Index Exchange, 
among others, in the Open Auction.  
All sizes available are: 

• �Desktop: 1280x720, 970x250, 970x90, 
970x66, 728x90, 300x250, 300x600, 
160x600 

• �Mobile: 300x250, 300x50, 320x50, 
320x100 

• �PMP campaigns are available to client 
in the same sizes listed above with a 
negotiated CPM per campaign. 

• �Programmatic Guaranteed campaigns 
are NOT available at this time. Take-
overs, Roadblocks or Guaranteed  
Imps campaigns are only offered as 
direct campaigns. 

PROGRAMMATIC CAPABILITIES	



Social 
Snapshot
Monarch customizes our social content as a mix of 
inspiration, aspiration, and storytelling. Showcasing a 
vibrant mix of cover productions, editorial features & 
travel content Curated to speak to our community’s 
desire for luxury content. Increasing followers,  
impressions, engagement, and conversions from  
an audience who have a passion for luxury and  
enthusiasm to connect with others who are in search 
of content that improves & empowers their lifestyles.

106K 5K
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https://www.youtube.com/channel/UCj8clu0ZQxLFGcZEAK-J0uA
https://www.instagram.com/monarchmagazine/?hl=en


Monarch 
Connect
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PROMOTIONAL EMAIL
MONARCH emails are sponsor 
dedicated emails that offer  
100 percent share of voice.  
As well as direct marketing  
access to a coveted audience 
that wants to hear from  
our partners.

225,000
Opt-In Subscribers



E-Newsletters

2024 MONARCH MAGAZINE MEDIA KIT

MONARCH delivers a timely and curated synopsis 
of the most relevant and interesting news in the 
world of luxury, including autos, yachts, fashion, 
jewelry & watches, jets, travel, wines and more. 
Email is exclusive. The partner has two banner 
positions: one is (1) 970x250 and the other is (1) 
300x250. The banner positions are sold in three-  
or seven-day bursts. 

CLIENT AD UNITS 
• FEATURED BILLBOARD/SKIN 
• ORIGINAL EDITORIAL CONTENT 
• CLIENT VIDEO GALLERY 
• �SPACE FOR BRAND TO FEATURE ANY RELATED 

BRAND NEWS, UPCOMING EVENTS, EXCLUSIVE 
PROMOTIONS, ETC. 

• SOCIAL INTEGRATION
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Vanguard Nation 
Podcast
The Voice Of Black Excellences

Dedicated to bringing together those who are  

leading the culture forward. A Bi-monthly discussion 

about culture, art, politics modern business, entrepre-

neurship, and success. Featuring exclusive interviews 

with some of the most acclaimed influencers  

and industry leaders. Every episode is filled with  

invaluable insights and candid stories from the  

front line of modern enterprise.

Circulated to Monarchs subscribers via email and social media 

225,000
Opt-In Subscribers

For the VANGUARD  

NATION podcast  

experience, click here.

https://monarchmagazine.com/podcast/fotema-mba/


Video Partnerships

Monarch 
Customized Content 
Specializing in the creation of customized content for premium 

brands. Utilizing s a unique storytelling approach, Monarch works 

alongside brands to capture and illustrate their stories through 

multi-platform capabilities that live natively within our digital & 

social echo system. We deliver from concept to production to 

distribution. We engage effectively with our audience by knowing 

their behavioral patterns and delivering industry-leading insights 

and immersive content. 

Custom Content Capabilities: 

• Rich Media Narrative

• Illustrated Articles

• Docu-Style Video Series

• Interactive Graphics

• Insights Into Our Audience Interests

• Client Ad Units

• Featured Billboard

• Original Editorial Content

• Client Video Gallery

• Social Integration

Larger-scale, cross-platform digital capability offers brands the 

opportunity to showcase a :15 or :30 video directly above the 

navigation bar on monarchmagazine.com 

See more custom content here

2024 MONARCH MAGAZINE MEDIA KIT

https://monarchmagazine.com/article/bmw/


Monarch Partners
Database & Preferred 
Subscriber Network

A UNIQUE OPPORTUNITY FOR IMMERSIVE AUDIENCE ENGAGEMENT

Discover the defining traits of your customer by accessing the lifestyle and 
data reflecting the audience. Segmented subscriber studies are customized  
to capture the audience’s tastes, passions, and what drives the consumer to 
purchase. Monarch delivers direct correspondence with organizations that 
breed today’s and tomorrow’s industry leaders.

Offering advertisers unparalleled access to America’s most sought-after  
consumers.

 

TRENDS AND MARKETS

By offering insights into consumers’ values, thinking, and behavior, we  
help marketers build connections and communications that are relevant, 
resonant, and effective. Key areas of focus include: significant cultural trends, 
generational insights, attitudes regarding images and messaging as well as 
shopping behaviors.

 

AFFINITY PANELS

Affinity Panels allow marketers to conquer their response challenges by 
engaging with over-active and brand-focused consumers, across key passion 
points. Research can be focused against a demographic or affinity segment.

2024 MONARCH MAGAZINE MEDIA KIT



Monarch Events
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BESPOKE EVENTS
Monarch creates high-end customized experiences within an exclusive and intimate setting, allowing our partners 

direct access to high-net worth readers and VIP guests. To ensure maximum benefit and return on investment. 

Monarch offers event solution models, craft private dinners, product launches and cocktail receptions based  

on clients needs. Each event provides an unique opportunity for partners to interact with our audience,  

the most influential and affluent African American consumers in the world.



Monarch Events
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MONARCH is dedicated to providing its audience with the best 
possible experiences that are tailored to their passions.  Offer-
ing special invitations, coveted benefits and personalized gifts 
from some of the world’s superlative luxury brands.

Our readers enjoy unparalleled experiences with a remarkable 
group of peers, while our partners gain direct access to one of 
the most affluent and discerning communities. 

To learn more about the MONARCH experience, click here. 

https://www.youtube.com/watch?v=2l4iRm6siFY
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Brand Extensions  
Digital Originals

HOUSE
Of Style

THE DESTINATION FOR MODERN  
ELEGANCE & CLASSIC COUTURE

MUSE
THE ART OF LIVING

Culinary &  
  ConversationsROAD

J O U R N A L S
ROAD
J O U R N A L S

HOUSE OF STYLE
THE DESTINATION FOR MODERN  
ELEGANCE & CLASSIC COUTURE
Designed to satisfy the appetite of the fashion 
savvy and inform the unsophisticated consum-
er. Affording viewers, the opportunity to tune 
into conversations with some of today’s leaders 
of style and fashion. Guests range from  
celebrity stylists, directors of fashion houses,  
celebrities, social influencers, and more.  
Discussing fashion trends, the business of  
style, and more.

MUSE
THE ART OF LIVING
The guide to stylish living and Re-imagining 
the space that you call home. A compelling 
mix of architecture, decor, renovation, and real 
estate. Themed video vignettes, spotlighting 
Black interior decorators featured within video 
vignettes curating a home, or office space  
that reflects the style and uniqueness that  
the client requires.

ROAD JOURNALS
A unique series that features individuals 
ranging from the world of politics, pop  
culture, art, sports, and more. Engage in  
intimate conversations, shedding light on 
their career, and world- view. While riding 
inside some of today’s hottest vehicles. 
Engage in intimate conversations, shedding 
light on their career, and worldview.

CULINARY & CONVERSATIONS                                                                                                                                    
THE ART OF NUTRITION DESIGNED FOR 
WELLNESS OF MIND, BODY & SPIRIT                                                                                               
An Experience designed to educate, inform  
and empower the audience through 
good food and great conversation.                                                                 
Our goal is to enrich the minds and bodies of 
a community through innovative and culturally 
conscious health food. An elevated experience 
tying in essential elements that nourish the mind, 
body and soul. Chef Cynthia Chea Pean leads 
virtual tutorials that highlight meal plans and 
concepts with dishes that are bold, innovative 
and delicious.

To experience DIGITAL ORIGINALS click here. 

https://monarchmagazine.com/culinary-and-conversations/
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